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1. This Question paper comprises of three Sections -A, B, & C. It consists of Multiple Choice
Questions (MCQ's) & Subjective type questions.
2. Maximum marks for each question are indicated on right -hand side of.each question.
3. Illustrate your answers with neat sketches wherever necessary.
4. Assume suitable data if necessary.
5. Preferably, write the answers in sequential order.
6. No sheet should be left blank. Any written material after”a blank sheet will not be
evaluated/checked.

SECTION A 15
1. Attempt all parts:-
1-a. In order to secure your brand’s relevancy in the market, your company must 1
constantly look for ............... updates and trends in the market. (CO1)

(a) search

(b) develop

(c) research

(d) eliminate
1-b. ___is the role of a literature review in identifying gaps in existing research. 1

(CO2)
(a) To replicate previous studies
(b) To provide evidence for the research hypothesis
(c) To highlight areas where further research is needed

(d) To summarize research methodologies
1-c. When sample size increases___ . (CO3) 1

(@) The standard error remains unchanged
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(b) The standard error increases
(c) The standard error declines

(d) None of these

1-d. e is the usually undertaken to see if one variable, such as gender, is 1
related to another variable, perhaps attitude. (CO4)

(a) Bi-Variate analysis
(b) Univariate analysis
(c) Tri-Variate analysis
(d) None of these
1-e. The introduction of a report should state which of the following: (CO5) 1
(@) Nature of the study
(b) Aims
(c) Sources of information
(d) All of these
2. Attempt all parts:-

2.a. Define Qualitative Research. (CO1) 2
2.b. Define Validity in Research Design. (CO2) 2
2.C. List any two characteristics of a good,sample:(CO3) 2
2.d. Define Hypothesis Testing. (CO4) 2
2.e. List any two types of Research Report. (CO5) 2
SECTION B 15
3. Answer any three of the following:-
3-a. State the objectives of research. (CO1) 5
3-b. Explain the Exploratory Research Design with a suitable example. (CO2) 5
3.c. Differentiate between Likert Scale and Semantic differential scale with suitable 5
examples. (CO3)
3.d. Differentiate between Null Hypothesis and Alternative Hypothesis. (CO4) 5
3.e. Demonstrate Short Report with two suitable examples. (CO5) 5
SECTION C 30
4. Answer any one of the following:-
4-a. Examine the various types of research and their relative merits and demerits 6
with suitable examples from the business management point of view. (CO1)
4-b. Define business research. Explain the scope of research with suitable example. 6

(CO1)
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5. Answer any one of the following:-

5-a. Elaborate research design. Discuss various types of research designs. (CO2)
5-b. Sketch the importance of Experimental Group and Control Group. (CO2)

6. Answer any one of the following:-

6-a. Illustrate the different sampling techniques. State their advantages and
disadvantages. (CO3)

6-b. Analyze the merits and demerits of various probability sampling
techniques. (CO3)

7. Answer any one of the following:-

7-a. Write a short note on: (CO4)
(i) Univariate data analysis
(ii) Bivariate data analysis

7-b. “The procedure of testing hypothesis requires a research to adopt several
steps”. Describe in brief all such steps. (CO4)

8. Answer any one of the following:-
8-a. Outline the Essentials of a good report writing.(CO5)

8-b. Discuss the layout of a research report covering all relevant points. (CO5)

Page 3 of 3



